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INSTRUCTIONS

1. Answer Question 1 and any other three (3) Questions
2. Question 1 carries 40 marks and Each of the other questions carries 20 marks
3. Importance is attached to accuracy, clarity of expression and legible handwriting
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1 (a) Distinguish between the following marketing concepts:

i.  Shopping goods and specialty goods. (3 marks)
ii. Market development and market penetration. (3 marks)
iii.  Mass market and niche market. (3 marks)
iv. Segmentation and counter-segmentation. (3 marks)
v. Differentiated targeting and concentrated targeting. (3 marks)
vi. Influencers and gatekeepers. (3 marks)
(b) Explain any two categories of industrial goods. (4 marks)
(c) Explain each market in the six markets framework . (18 marks)

2. Analyze the Personal Selling Process at it applies in a book marketing environment.

(20 marks)

3. The only difference between products and services is that in the latter, the intangible
component is greater than in the former. Analyse this statement by referring to the
distinguishing features of services that emanate from its intangible nature. Draw your
examples from an academic book publishing environment. (20 marks)

4. In spite of many similarities between Consumer and Industrial goods, there are significant
differences between them which have serious implications for their marketing. In the
context of publishing, discuss at least 7 distinguishing characteristics of B2B Marketing.

(20 marks)

5. Assess the superiority of Relationship Marketing over Transactional Marketing in the
context of publishing. (20 marks)

6. Evaluate the Ansoff matrix as it applies to a book publishing firm. (20 marks)

END OF PAPER
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