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INSTRUCTIONS TO CANDIDATES

1. Answer question 1 and any other three (3) Questions
2. Question 1 carries 40 marks and each of the other questions carries 20 marks

3. Importance is attached to accuracy, clarity of expression and legible handwriting

MARK ALLOCATION

QUESTION MARKS
1. 40

2. 20

3. 20

4, 20

5. 20

6. 20
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1a)

1b)

Define the term corporate publishing and analyse the role of corporate

communications in an organisation. (25 marks)

Compare and contrast corporate publishing to traditional advertising.
(15 marks)

A company wants to start publishing an in-house magazine and has asked you to train
its employees. Prepare an introductory paper outlining the publishing requirements

that it has to consider. (20 marks)

Pick a company with which you are familiar or that you may have worked for in the
past. Describe the company’s corporate communication in terms of its corporate

identity, image and reputation. (20 marks)

Because of the evolution of new technologies, Corporate Publishing is also subject to
strong changes — above all, mainly Cross Media Publishing is believed to have great

potential. Critique. (20 marks)
Marketing strategies have always been incomplete without a good print campaign.
Critique the role of corporate publishing in the marketing strategy of a company.

(20 marks)

Critically evaluate any 5 computer application software packages that are relevant to

corporate publishing and discuss their use. (25 marks)
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