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ABSTRACT

The research study sought to analyse how advertising can enhance brand awareness, with special
emphasis on CB Richard Ellis (Pvt) Ltd, a real estate consultancy firm. Objectives of the
research were to determine how CBRE executed its advertising strategy, a range of factors were
investigated such as, the factors that affect media choice, evaluation of advertisements and
visibility of the brand. As such, the study was meant to establish where CBRE was going wrong
in implementing its advertising strategy as it had failed to achieve its advertising objectives,
hence the research explored how CBRE implemented its advertising strategy so that gaps for
improvement could be highlighted, given the power of advertising in boosting brand awareness.
To have a general picture of the concept of advertising, descriptive research design was used to
gather respondents’ opinions and attitudes towards advertising. Questionnaires and interviews
were used as research instruments. Data regarding implementation of advertising by CBRE,
evaluation and media choice considerations were gathered from respondents. The findings
indicated that, while CBRE management appreciates the role of an effective advertising strategy,
in enhancing brand awareness, the company lacks a proactive and customer oriented approach to
advertising. More so, there is insufficient internal marketing and employee involvement in the
execution of the strategy, yet employees are the brand custodians. Further to the results, the study
recommends that there is greater need to involve all stakeholders in strategy implementation so
as to come up with an effective advertising strategy. With market research, the organization can
determine the best way of executing the advertising strategy and ultimately increase brand

awareness.
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