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ABSTRACT 

After observing a lack of @ a t h  ad dktb of tBe i d h m h a  products md 

services provided by the RLRDP in the IXmpmmiwa ward of the Nkayi M c t ,  this 

study sought to find out the effectiveness of tec maddng techniques employed by the 

organization in fostering appreciation of its i- pradwh and services. From a 

review of literature, the aqqffecih and ~~ of information products and services 

depends on marketing t d d ~ ~ ~  which m baDd oa &kd- uwlicllcc d s  

given that rural cormmmtia . € t z e - . u s @ * w d w -  

questionnaires where distributed to staff of the RLRDP and interview conducted for the 

villagers of the community. A l t b g h  J1 tl# 4 tqpkd RLRG)P staff positively 

responded, only 40 h m  a targeted 50 community members positively responded. The 
.. * 

study revealed that the p a x  d m t u m  d v  provkkl by the aLRDP was mainly 

due poor marketing techniques used by the organization in creating awamaess of its 

products to the communities c- tE#: nabre of she commaday. The major 

constraints which were found included, lack of inliastrwm on tbe communities, poor 

funding on part of the organization and negative ofthe commdw. The study 

concluded that the beneficiaries are just considered to be passive receivers of information 

products and services thus not ccmmakd as well as not imhmd on the available and 

needed information products and services hence they do not l l l y  utilise it. The 

t h d i l e c k w -  researcher made soim involvement, 

cooperation with other organisatio~s in the &Ad of d &vdqmenrt, r qpk  am&cts 

of workshops. The research dm M hk tmbing of the RLRDP staff on 

the issues of marketing of information products and services 


