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TIME ALLOWED: THREE HOURS 
 
 
INSTRUCTIONS OF CANDIDATES 
 
1. Answer all questions. 
2. Poor spelling and grammar will be penalised. 
 

 
 
 
 
 
QUESTION: CASE STUDY 
 
Customer perceptions of an organization must align with the organisation’s identity, 
vision and values. A number of companies have learnt with negative results what can 
happen to corporate reputation when this is not happening and how taking aggressive 
steps to restore these connections can save this reputation. 
 

• Identify one Zimbabwean company that has suffered after failing to 
communicate through its identity system to change public perceptions about it. 

• Explain how changing the chosen company’s identity helps or hurts its overall 
strategy. 

• Discuss how important it is for the chosen company to educate its publics 
about its new identity. 
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