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1. Answer any four (4) questions
2. Each question carries 25 marks
3. Importance is attached to accuracy, clarity of expression and legible handwriting

MARK ALLOCATION

QUESTION MARKS
1. 25

2. 25

3. 25

4. 25

5. 25

6. 25

Page 1 of 2

Copyright: National University of Science and Technology, 2015

ILI 4102



1. Explain the rationale behind the marketing of information products and services.
[25 marks]

2. Marketing is both a profit and a survival issue. Critique this statement in view of the
global factors that are impacting on the growth and development of library services.
[25 marks]

3. Discuss the benefits of having a marketing plan in place for your library service.
[25 marks]

4. Give a critical view of how the concept of branding is applicable to the marketing, growth
and sustenance of an information service [25 marks]

5. Appraise any five (5) promotional methods that can be used in marketing information
products and services.
[25 marks]

6. Evaluate the factors that you would consider in designing a library service for a multi-
lingual and multi-racial population. [25 marks]
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