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INSTRUCTIONS

1. Answer any four (4) questions
2. Each question carries 25 marks
3. Importance is attached to accuracy, clarity of expression and legible handwriting

MARK ALLOCATION

QUESTION MARKS
1. 25

2. 25

3. 25

4. 25

5. 25

6. 25
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Discuss factors influence pricing in marketing information products and services.
[25 marks]

Suggest solutions to challenges faced in conducting market research. [25 marks]

Examine how the Internet can be used in conducting desk market research.  [25 marks]

Illustrate the application of the Four Elements that make up marketing in a special library
of your choice. [25 marks]

Describe the five (5) key steps in the Consumer Decision Making Process.
[25 marks]

. Assess how an information manager may effectively undertake the Consumer
Communication Process. [25 marks]
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