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1 a)   Discuss the key issues to be considered during the strategic planning for any  
   publishing project.       (25marks) 

 
       b)  Briefly define what is meant by the following terms: 

 i)  Pre-press costs       (3 marks) 
ii) Impression costs      (3 marks) 
iii) Overheads       (3 marks) 
iv) Royalty       (3 marks) 
v) Revenue       (3 marks) 

 
2.   Discuss the two approaches to calculating the break-even point in title budgeting.   

(20 marks) 
 

3. Analyse the main categories of costs that are involved in book development and production. 
           (20 marks) 

 
4.  The role of the private sector in textbook publishing varies considerably from country to 

country.  Compare and contrast the pricing strategies in open and closed markets. 
           (20 marks) 
 
5.  Identify and discuss the main cost components of a textbook.  

          (20 marks) 
 
6. Identify 5 aspects that are considered when choosing a printer and explain their significance.  
           (20 marks) 
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