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QUESTION 1 

Write short notes on the following tenns as they are used in media economics: 

a. Good market 

b. Service market 

c. Market structure 

d. Single Creation Products 

e. Continuous Creation Products 

TOTAL 

QUESTION2 

With reference to regional and international examples explain what is meant by: 
. 

a. Monopoly 

b. Oligopoly 

TOTAL 

QUESTION3 

(5 marks) 

(5 marks) 

(5 marks) 

(5 marks) 

(5 marks) 

[25 Marks] 

(13 marks) 

(12 marks) 

[25 Marks] 

You have been hired as a consultant to help with the launch of a newspaper in Zimbabwe. 

Discuss potential barriers to entry you are likely to encounter. [25 Marks] 

QUESTION 4 

illustrate the relationship between market structure, market conduct and market perfonnance 

using Scherer (1980's) Industrial Organisation Model. (25 Marks) 

QUESTION 5 

Identify and discuss the major factors influencing consumption patterns of media consumers. 

[25 Marks] 
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QUESTION 6 

a. Identify and explain the four types of government interventions in media markets. 

(12 marks) 

b. In what ways has the government of Zimbabwe intervened in the local media market? 

(13 marks) 

TOTAL [25 Marks] 
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