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SECTION A

QUESTION 1

a. ldentify and explain Storey’s (2003) five definitions of popular culture. (10 marks).

b. Discuss how popular music has reflected people’s lived experiences in post-independent

Zimbabwe. (30 marks)

TOTAL (40 Marks]
SECTION B

QUESTION 2

Theories such as Mass Society, Culture and Civilization, and Frankfurt School have shaped

various understandings of popular culture.
a. Explain how popular culture has been defined within these three theories. (15 marks)

b. Identify the similarities and differences in the theorization of popular culture within these

three theories. (15 marks)
TOTAL (30 Marks)
QUESTION 3

Ornebring and Jonsson (2004) theorized about tabloid journalism as an alternative public

sphere.

a. ldentify the four (4) dimensions of “alternative” in tabloid journalism. (12 marks)
b. Assess the assumption that tabloids constitute alternative public spheres. (18 marks)
TOTAL [30 Marks]
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QUESTION 4

a. Explain your understanding of “excorporation”, focusing on how it relates to popular culture.
(10 marks)

b. Discuss how the following cultural artefacts - graffiti, statues, memes and comedy - constitute a

site of struggle between hegemonic and counter-hegemonic forces. (20 marks)
TOTAL [30 Marks]
QUESTION 5

Explore the ways in which adverts and films perpetuate stereotypes against women. [30 Marks]




