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QUESTION 1 

Argue for the decolonisation of advertising and marketing in the Global South. 

[SO Marks] 

QUESTION 2 

With aid of examples, show how advertising and marketing agencies in Zimbabwe can benefit 

from the use of analytics. (SO Marks] 

QUESTION 3 

Critique the relevancy of the Grotesque imagery in advertising and marketing. Your discussion 

shou ld be supported by exampled from Africa. [SO Marks] 

QUESTION 4 

You have been hired as a consultant by to promote a new sugar product being introduced in 

the city of Bulawayo. The product comes in 2kg and lkg packages. The product will be 

distributed in all the supermarkets across the city. With this information, design an advertising 

campaign for this product. Your campaign should take into account of local epistemes. 

(50 Marks] 
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