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QUESTION 1 

Select any two evaluation models of your choice and critique their applicability in the strategic 

communications. [50 Marks] 

QUESTION 2 

Peterson (2013) suggests five stages of project planning - Initiation, Planning, Execution, 

Monitoring and Control and Closing. Explain the relevance of these stages to the management 

of strategic communication projects. [50 

Marks] 

QUESTION 3 

Discuss the importance of measurement and evaluation in strategic communication. 

[50 marks] 

AUESTION 4 

Identify and explain the informal and formal research methods that organisations use to 

evaluate key areas of their operations. Use examples in your answer. 
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