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QUESTION 1




A company's active sportswear line is entering the decline stage of its life cycle. Examine three
visual merchandising strategies that could be used to increase its marketability.

QUESTION 2
As a marketing manager for a new fabric company, discuss how you would apply the AIDA

theory to develop a campaign that persuades consumers to use eco-friendly fabrics.

QUESTION 3

Develop a product content optimisation strategy to increase visibility and sales when launching a
new fashion brand online.

QUESTION 4
Evaluate the effectiveness of the Delphi technique in predicting colour trends in the fashion

industry.

QUESTIONSS
A boutique owner wants to incorporate digital elements into their visual merchandising strategy.
Discuss the benefits and challenges of integrating digital displays into the store's visual

merchandising.



